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source: https://www.vpro.nl/zondag-met-lubach/specials/facebook.html



source: https://www.elsevierweekblad.nl/economie/achtergrond/2018/04/bye-bye-facebook-exodus-blijft-uit-604743/
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(DIS)CONNECTED?



source: https://www.nytimes.com/2018/02/09/opinion/sunday/loneliness-health.html

LONELINESS: HEALTH EPIDEMIC OF THE 21st  CENTURY?



LONELINESS

source: https://www.nytimes.com/2018/02/09/opinion/sunday/loneliness-health.html

HEART DISEASE CANCER DIABETES DEPRESSION SUICIDE



‘THERE IS A DECLINE IN PUBLIC LIFE IN THE CITY DUE TO 
THE RISE OF INTERNET. WE ARE IN NEED OF MORE OPEN 
SOCIETIES WHERE SOCIAL AND CULTURAL EXCHANGE 

CAN TAKE PLACE’

‘WHY LEAVE THE CITY ON HOLIDAYS?’
GITTE MARLING - FUN CITY
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AMSTERDAM 2050



PROBLEM STATEMENT

IN 2050 WE WILL FOCUS ON SPENDING OUR 
TIME VALUABLE THROUGH EXPERIENCE

AND SOCIAL INTERACTION



PROBLEM STATEMENT

THERE WILL BE A HIGH DEMAND FOR 
PLACES IN THE CITY OF AMSTERDAM 

THAT CAN PROVIDE VALUABLE LEISURE 
ACTIVITIES

IN 2050 WE WILL FOCUS ON SPENDING OUR 
TIME VALUABLE THROUGH EXPERIENCE

AND SOCIAL INTERACTION



FACEBOOK: 2 BILLION USERS WORLDWIDE





CONTRIBUTE TO PHYSICAL INTERACTION
WITHIN THE CITY 



CONTRIBUTE TO PHYSICAL INTERACTION
WITHIN THE CITY 

MAINTAIN STRONG GLOBAL POSITION



CONTRIBUTE TO PHYSICAL INTERACTION
WITHIN THE CITY 

MAINTAIN STRONG GLOBAL POSITION

CREATE COMMUNITIES OF THE 21ST 
CENTURY





RESEARCH QUESTION

HOW CAN SOCIAL MEDIA CONTRIBUTE 
TO PROVIDING A PHYSICAL SPACE FOR 

PEOPLE TO CONNECT AND SPEND THEIR 
FREE TIME IN THE FUTURE?



CULTURAL MONUMENT
PLACES FOR LEISURE AND ENTERTAINMENT



REFLECTION OF SOCIETY

source: ‘Form follows Fun’, B. Peter (2007)
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source: Watkin, p.255
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M-SCALE AMSTERDAM CENTRAL



REDISCOVERY IJ WATERFRONT

PLAN AMSTERDAM 2040, MUNICIPALITY OF AMSTERDAM



TEXT

PLAN AMSTERDAM 2040, MUNICIPALITY OF AMSTERDAM

PRESERVING UNESCO HISTORIC CENTRE



GROUP STRATEGY



A CITY OF BARRIERS



REMOVING THE RAILWAY

NARROWING THE RIVER IJ

CONNECTING NORTH - SOUTH

BOARDWALK SOUTHERN
RIVERBANK - ISLANDS

BOARDWALK NORTHERN
RIVERBANK - SKYLINE
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AMBITION

TAKING PEOPLE OUT OF THE VIRTUAL 
WORLD TO EXPERIENCE THE PHYSICAL 

WORLD WHERE THEY CONNECT WITH ONE 
ANOTHER



TITLE

TEXT

SUBTITLE

AMBITION

TAKING PEOPLE OUT OF THE VIRTUAL 
WORLD TO EXPERIENCE THE PHYSICAL 

WORLD WHERE THEY CONNECT WITH 
ONESELF AND OTHERS

CONTRIBUTING TO THE DEVELOPMENT 
OF HIGH QUALITY RECREATIONAL 

DESTINATIONS IN THE CITY CENTRE OF 
AMSTERDAM



ONLINE ACTIVIES > OFFLINE

source: https://14415-presscdn-0-52-pagely.netdna-ssl.com/wp-content/uploads/2013/08/landscape.png



STRATEGY

DESIGN OF THE FACEBOOK HALL
A SYMBOL AND TEST GROUND FOR 

FUTURE SOCIAL MEDIA VENUES



TYPOLOGY STUDY



TYPOLOGY STUDY

OSLO OPERA 
HOUSE, 2008
LOCATION: OSLO, NORWAY

ARCHITECT: SNOHETTA

TYPOLOGY: OPERA HOUSE

CAPACITY MAIN HALL: 1.364 PEOPLE

SIZE: 38.500 M2

CASINO LA SEYNE-
SUR-MER, 2016

LOCATION: LA SEYNE-SUR-MER, FRANCE

ARCHITECT: DATA ARCHITECTS

TYPOLOGY: LEISURE COMPLEX
(CASINO, RESTAURANTS, PREFORMANCE 

VENUE & EXPO SPACE)

CAPACITY VENUE: 700 PEOPLE

SIZE: 5.100 M2

VELODROM, 1997
LOCATION: BERLIN, GERMANY

ARCHITECT: DOMINIQUE PERRAULT

TYPOLOGY: INDOOR CYCLING AREA +
CONCERT VENUE

CAPACITY: 12.000 PEOPLE

SIZE: 29.800 M2



TYPOLOGY STUDY

4% 1220 m2 entrance + foyer
34% 10.023 m2 main hall

0,5% 178 m2 cantine
18,5% 5513 m2 backstage + facilities

33% 9782 m2 circulation

10% 2983 m2 offices

100% 29.800 m2 TOTAL

8% 420 m2 entrance + foyer
24,5% 1250 m2 main hall (casino)

10% 530 m2 second hall (theatre)
3,5% 180 m2 third hall (expo)
16% 800 m2 restaurants

9% 464 m2 facilities

16% 799 m2 circulation

4% 189 m2 courtyards
10% 512 m2 offices + workshops
100% 5.100 m2 TOTAL

9% 3486 m2 entrance lobby
15% 5603 m2 event space

3,5% 1349 m2 second event space
1% 405 m2 café
26% 9909 m2 backstage + facilities

21% 8194 m2 circulation

8% 2984 m2 rehersal
2% 795 m2 courtyard

100% 38.500 m2 TOTAL
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Tunnel outside 

Technical space 

Waste storage 
Housekeeping storage
Catering cellar

Bicycle parking

Tunnel inside + roundabout

Expedition 

Landplaza (outside auditorium)

Circulation (vertical + horizontal)

Delivery door connector

Storage for performance

Waterplaza 

Get-in / vehicle elevator 

Assembly hall 

Cloakroom

Kitchens

Nocturnal nightclub (basement) 

Sponsor / profit room 

Game room 
Foodporn restaurant 

Whitespot / no reception space

Gossip room / grand foyer + street entrance

Outer circulation ring

Bar counters + toilets

Scenic workshop space

Auction room / Marktplaats (300 m2 + 125 m2 gallery + 75 m2 display)

Greenrooms 

Balcony ring (228 seats)

Rehersal space 
Offices (control room, administration management, catering, 
security, housekeeping, staff)

Foodporn restaurant outside terrace

Panorama deck 

Dressing rooms 

Auditorium (336 seats)

Practice studios 

Discussion / Twitter room 

Tinder café (add outside terrace)
VIP / suscribers lounge 
Instagram catwalk + water entrance

Facebook spaces

Magic makers

Facilities

Outside space
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DESIGN BRIEF
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GREEK CROSS CHURCH

FLOORPLAN
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CENTRAL FOYER



PROGRAM ACCESSIBLE FROM WITHIN



INNER CORE WITH BALCONIES



UNIFIED 





BUILDING CONCEPT



FACEBOOK
HALL

Proposal

STRATEGY



FACEBOOK
HALL

FLEXIBILITY

Facebook
spaces

Proposal

=

DESIGN ELEMENTS



FLEXIBILITY

SEATING ARRANGEMENTS FOR HALLS



FLEXIBILITY

PLUGGED INTO ONE



ACCESIBILITYFACEBOOK
HALL

FLEXIBILITY

Facebook
spaces

Social interactionProposal

+=

DESIGN ELEMENTS



TAIPEI PERFORMING ARTS CENTRE, OMA



PUBLIC LOOP

ACCESIBILITY



PUBLIC ACCESSIBLE ATRIUM



MAIN CIRCULATION WINGS



SECONDARY CIRCULATION WINGS



ACCESIBILITYFACEBOOK
HALL

FLEXIBILITY

Facebook
spaces

Social interaction SustainabilityProposal

+ += DURABILITY

DESIGN ELEMENTS



DURABILITY



CONSTRUCTION AS ORNAMENT



ACCESIBILITY LANDMARKFACEBOOK
HALL

FLEXIBILITY

Facebook
spaces

Social interaction Sustainability

Contributing to 
Amsterdam’s and 
Facebooks global 
market position

ArchitectureProposal

+ + += DURABILITY

DESIGN ELEMENTS



‘THE ESSENTIAL FEATURE 
OF A LANDMARK IS NOT 

ITS DESIGN, BUT THE 
PLACE IT HOLDS IN A 

CITY’S MEMORY’

HERBERT MUSCHAMP



COMPLIMENTARY TO ITS SURROUNDINGS

CAIXA FORUM, HERZOG & DE MEURON



UNEXPECTED INTERIOR

CAIXA FORUM, HERZOG & DE MEURON



MODEST FROM THE OUTSIDE

SPECTACULAR FROM THE INSIDE



URBAN IMPLEMENTATION



GLOBAL TREND:
 CULTURAL MONUMENTS TO ENHANCE REDEVELOPMENT

FORMER INDUSTRIAL AREAS

LONDON
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THE SITE

HET STENEN HOOFD



DESOLATE

DESOLATE



CULTURAL ACTIVITIES



MODEL STUDIES





























































































THE DESIGN



ROOF PLAN









MAIN CIRCULATION WINGS



SECONDARY CIRCULATION WINGS



EVENT HALLS



ATRIUM



ENTRANCE WATER



FACADE WATERFRONT



ENTRANCE WATER



ENTRANCE WATER



ENTRANCES



MAIN CIRCULATION WINGS





LEVEL -2 BICYCLE PARKING + TUNNEL



LEVEL -1 NIGHTCLUB



LEVEL -1 TECH. SPACES



LEVEL -1 FACILITIES



EVENT SPACES



LEVEL 0 INFO + MERCHANDISE







SECTION HALLS



3D SECTION



LEVEL 2 ENTRANCE MAIN HALLS





LEVEL 6 STAFF + PERFORMERS



RESTAURANT



ROOFTOP TERRACE





ROOFTOP TERRACE



MATERIALISATION



FACADE DESIGN



EXTERIOR FACADE





INTERIOR FACADE



CONSTRUCTION



GRID



LEVEL -2



LEVEL -1



LEVEL 0 + 1



LEVEL 2 - 4



LEVEL 5 + 6



FACADE



CLIMATE DESIGN



TECH. SPACES



VERTICAL DUCTS



HORIZONTAL DUCTS



ENERGY & WATER COLLECTION



STORAGE





STRATEGY

DESIGN OF THE FACEBOOK HALL
A SYMBOL AND TEST GROUND FOR 

FUTURE SOCIAL MEDIA VENUES



TO CREATE COMMUNITIES OF THE 21ST 
CENTURY!







THANK YOU FOR 
YOUR ATTENTION!



FACEBOOK HALL

BACK TO REALITY


	0. PREFACE_new
	P5_Binder_Final
	1. INTRODUCTION
	2. TYPOLOGY STUDY
	3. BUILDING CONCEPT
	5. IMPLEMENTATION
	6. THE DESIGN_SMALL
	6. THE DESIGN_SMALL_2
	6. THE DESIGN_SMALL_3
	6. THE DESIGN_SMALL_4
	6. THE DESIGN_SMALL_5
	6. THE DESIGN_SMALL_6




