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Appendix A Design roadmapping workshop approaches:

Simonse (2017) outlines the design roadmapping process in three phases: value
mapping, idea mapping and pathway mapping. Each step is shaped like a 
diamond, which shows the converging and diverging steps, with a direction 
outcome of each step. The process has a strong focus on creating a future vision as 
a point on the horizon, building up out of interesting trends and developments in a 
relevantscope for the company.

Kim et al. (2018) explains a five steps roadmapping process: The creation of a
design roadmapping team, identifying and prioritizing customer experiences,
identifying technologies and mapping them towards design principles and the 
creationof the design roadmap. In this roadmapping process there is more focus on
user-research to establish user- experiences and finding technologies that support
those experiences. It moves away from being feature-driven to experience driven
(Kim et al. 2015). By focussing on user research, organizations develop stronger
capabilities in design research, e.g. interviews and observations, but also 
in representing the users needs to the rest of the organizations. In these 
representations, often techniques derived from service design are being used (Kim 
et al.2018;

Lastly, Phaal, Farrukh and Probert (2007) make use of a workshop based approach
to create a strategic roadmap. There are 6 stages in the S-plan: Planning, strategic
landscape, identifying innovation opportunities, exploring priority opportunities,
way forward and review. Although this workshop does come from a market-driven
perspective, there are interesting elements in this approach. The key reason for
success in these workshops is considered in using the roadmap continuously
throughout the workshop as a reference point and as common language. Also did
the participants add in every step to this roadmap, creating their own visual 
representation.
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Appendix C
Interview Guide Experts in 

mobility

Introduction
Zou je mij ook iets kort over uzelf vertellen:
Welke richting werkt u ?
Betrekking tot het onderwerp

Trends en Ontwikkelingen
Zijn  er interessante trends of ontwikkelingen gaande binnen het domein waar U  
werkt?
Zijn er projecten waar u nu aan werkt waar interessante ontwikkelingen in zitten?
Welke ontwikkeling ziet over de afgelopen tijd?
Zijn er ook constante? 
 Zo ja welke?
 Waarom zijn die dan constant?

Reisbeleving
We hebben het veel en vaak over de reiziger ervaring maar:
Hoe ziet de ideale reizigers ervaring eruit (Op airports, met railway solutions)
Wat is uw visie op die ideale reizigers beleving
Welke manieren wordt dat nu al gerealiseerd ?
Op welke punten zou dat nog verbeterd kunnen worden?

Toekomstvisie
Hoe denkt u dat we reizen 30 jaar van nu?
Welke middelen van transport gebruiken we?
Hoe ziet het begrip “vakantie” er dan uit?
Welke manieren van reizen zullen verdwijnen?
Hoe bewegen we ons voort in die nieuwe wereld?

Betrekking tot vanderlande
Vanderlande zit natuurlijk in de logistieke afhandeling en bagagesystemen op air-
ports, maar ziet u ook nog concrete kansen voor dit logistieke stuk in die visie?
Hoe zou bagage of cargo in de toekomst kunnen zijn?
Welke markten of ontwikkeling zouden hiervoor interessant kunnen ziin voor van-
derlande?
 

Afsluiting
Wat zijn de belangrijkste take-aways van dit gesprek?
Is er nog iets wat u de deelnemers wil meegeven in het ontwikkelen van een nieuwe 
stratgische future vision voor vanderlande Airports?

Heel erg bedankt voor uw tijd!
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Appendix E
First Draft  Future 

Worlds

Based on all trends, 4 trendScenarios 
have been created which could serve 
as content in the workshop. 

On the x axis is about the view on the 
world, with on one side staying inside 
your comfort zone and on the other 
side zooming out to the (outer)world. 

On y axis is the mentality that we 
have. On one side we want to be 
reflective with a strong focus on self 
development but also conciousness of 
our surroundings. On the opposite side 
we want to be effective, while living life 
to the fullest. 



Appendix F
Interview Guide Design 

Frames

Questions Workshop 1:
Research goal: 
To investigate the quality of the boudary objects projected
Whether the knowledge “crossed boundaries” (Systemic inertia)
Clearness and novelty of information
Whether the knowledge is interpreted truthfully and adopted by 
the participants.
actionability and ownership

To discover the growth of end-user perspectiveness generated 
throughout the workshop/ boundary objects. (Socializing, empat-
hy)

Boundary objects used:
[Fill in for every workshop]

General Questions: 
What were your thoughts on the workshop?
Where there any aspects that stood out for you?
What is your top of mind?
Wat is je het meest bijgebleven?

Could you explain to me in your own words what we did during the 
workshop?

Boundary objects:
general:
 Could you tell me if you gained any knowledge from this worshop? 
If so, can you describe what this knowledge was? And from who?
and how you gained or expressed this knowledge?

During the workshop, we used several tools, to which we are 
curious how you felt about them and what effect they had on the 
workshop. We will go over them 

What did you think of the preparing materials, were they helpful?

Boundary object 1:
How would you describe the object
Could you explain what role the object had in the workshop? And 
what effect they had on you
Did this design object contribute to better understanding the future 
of traveling, if so, how? 
Did this object change your perception of traveling in Europe?

Did you feel engaged with the knowledge expressed with this 
boundary object? If so, how? Did you feel inspired by the boundary 
objects?
Would you use this again?
What are your learnings, what do you recall?
How could this boundary object be improved for the next series of 
workshops?

Boundary Object 2
How would you describe the Miro activities?
Could you explain what role the Miro Activities had in the workshop 
for you?
Did these boundary objects contribute to better understanding the 
future context, if so, how? 
Did the boundary object contribute to better understanding the 
future end-user? if so, how? 
would you use it again?
What are your learnings, what do you recall?
Was the structure clear
How could this boundary object be improved for the next series of 
workshops?

Closing questions:
Is there anything you think could be improved in the workshop?
Is there anything you would use again from this?
Is there anything you would like to add?

Thank you for your time



Appendix G
Cards Mapped to Values

Appendix H
Future Personas





Appendix I
Future Newspapers


