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Appendix C: First list of requirements 
Research conclusion relevant criteria 

• The solution provides all three FBM factors are sufficient to activate participation in TOG 
product care:  

o The solution acts as a facilitator for TOG product care, due to low ability factors. 

o The solution needs to enhance the user’s knowledge and skills about TOG care  

 The solution needs to educate the user about proper tools 

 The solution needs to educate the user about proper care guidelines 

• The solution provides necessary tools for TOG care 

• The solution is time-efficient 

• The solution is easy to understand and use 

• The solution is designed to be used by an individual at home 

• The solution is applicable to all TOG types: 

Bever relevant criteria 

• The solution needs to appeal to the average Bever consumer  

o The solution motivates the intrinsically sustainable Resonsibles through 
sustainability aspects 

o The solution caters to the Status Conscious by using sustainability as means of 
showing status. 

o The solution allows Developers to freely participate in product care. 

• The solution needs to encompass the Best Services identity pillar of Bever  

o The solution helps consumers to enjoy their Bever products for longer by offering 
products and services that extend TOG lifetime. 

Circular Economy criteria 

• The solution contributes to extension of TOG lifetime by encouraging product care 

• The solution leverages the design for maintenance principle by providing the means to 
simplify TOG care 

• The solution assists in retaining value of owned TOG by encouraging and guiding product 
care 

The following wishes were made; 



• The solution encourages TOG product care through existing motivations 

• The solution triggers people with an appearance based trigger 

• The solution leaves a positive experience about product care, hoping to trigger future 
participation 

• The solution has a physical manifestation 

• The solution has no primary digital aspects 

  



Appendix D: Complete Booklet 
REFER TO SEPARATE APPENDIX D 

Appendix E: Validation Table 
 

 

 



 

 

  



Appendix F: Test’s complete instructions, introduction, 
survey, interview questions, and observation script 
Interview answers summarized 

1. Clarity of the Booklet 

Common feedback about the booklet included: 

• People were generally positive about overall clarity. 

• However, there were suggestions for a more compact or clearer layout.  

o Background information can be moved to the back. 

o Indexing more clearly highlighted throughout the Booklet. 

• People expressed the wish for a Dutch version. 

2. Care Mark Intuitiveness 

People experienced mixed responses to the Care Mark: 

• Overall, participants found the Care Mark clear and easy to understand. The colour change 
was understood quickly with assistance of the colour cycle visual. 

• Participants also stated that they appreciated the color change indication system. 

• Some participants experienced initial confusion with the Care Mark because of its novelty. 

• Questions about the placement and effect on aesthetics. 

3. Design Impressions 

People gave the Kit’s appearance the following feedback: 

• Participants were generally positive about the design of the Kit.  

o Clean and aesthetically pleasing, while also being functional. 

o People expressed it has a distinctive appearance because of the colours. 

• Some preferred more neutral colors than the current vibrant ones. 

• Participants also praised the functionality and ease of use. 

• The recycled appearance was not noticed by the participants. Perhaps this can be 
emphasized better. 

4. Desirability insights 

User’s value perception: 

• People perceived the Buitenmens Sherpa to be valuable for maintaining TOG. 



• People explained value of the Buitenmens Sherpa because of high price of most TOG. 

• There were concerns about Care Mark placement affecting the appearance of their TOG. 

5. Price Point 

Price expectations varied: 

• Most responses between 20-50 euros. 

• Highest suggestion at 100-110 euros. 

• Lower range around 25-30 euros. 

Observations summary 

Based on the observations across our participants, several key patterns emerged: 

• Initial Interaction Patterns:  

o Most participants read through the entire booklet first 

o Many checked reference labels and care instructions carefully 

• Navigation Behavior:  

o Participants typically reviewed all instruction steps before starting 

o Some people did not realize that they were reading information from chapter that 
was not for their TOG type 

o Some had difficulty maintaining their place in the instructions. Alternating between 
handling the garment and the booklet caused people to lose where they were during 
the process. Sometimes resulting in continuing from the wrong chapter. 

o Users actively cross-referenced between the booklet and jacket labels 

• Care Mark Understanding:  

o Most participants correctly interpreted the clean/dirty status of the Care Mark 

o The Care Mark’s colour indication system was generally well-understood. If people 
got confused, the colour cycle visual offered guidance. 

• Usage Patterns:  

o Participants showed careful attention to the TOG care instructions. 

o Most users followed the preparation steps correctly. However, some participants 
grabbed the wrong detergent bottle: waterproofing instead of detergent 

o Some confusion occurred during transitions between washing stages 

Areas of Improvement: 



• Request for Dutch language support 

• The chapters need clearer indexing to indicate which chapters apply to specific TOG types 

• A bookmark is needed so users can continue where they left off after accidentally closing 
the booklet 

• Participants sometimes confused the waterproofing and detergent bottles, indicating a 
need for clearer labeling to show which bottle corresponds to each step 

 

Survey Data 

 

 

  



Appendix G: Graduation Brief 



 



 



 



 



 



 



Appendix G: Consent Forms & opening statement 



Appendix H: Validation test consent form & Opening 
statement 
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