Do you know Secrid?

This thing!
R — | have one too!
4 -

Do you know about
their purpose? uhh.. purpose? |

know 1ts super
handy!

DESIGN CHALLENGE

How to engage end consumers
with Secrid’s purpose stories?

PROBLEM CONTEXT
Due to previous B2B focus:
o No experience with B2C
communication
o Fragmented communication
o Underdeveloped consumer
touch points
o Dilution of purpose story
through retailers
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ONE CLEAR MESSAGE WAS CREATED TO BETTER
CONVEY SECRID’S PURPOSE TO END CONSUMERS

R BETTER N S M E R S =
SIGN
BigIdeal
WITH OUR POCKETWEAR, WE "™
SHOWCASE
Mission AND THE IMPACT OF CHOICES, WHEN
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LOOK AROUND YOU, EVERYTHING IS
DESIGNED. BY CHOOSING BETTER,
YOU CHOSE ...
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ALIFETIME
REPAIR

12 DESIGN CRITERIA WERE DEVELOPED FROM
RESEARCH AND PROTOTYPE VALIDATION. THESE

CRITERIA GUIDE SECRID IN ENGAGING END
CONSUMERS WITH THEIR PURPOSE STORIES

BASED ON THESE VALIDATED
CRITERIA, A GENERALIZED SHORT-
o TERM B2C COMMUNICATION PLAN
DL WAS PROPOSED T0 BRING
SECRID BACK ON PAR WITH ITS
THAT SHOWS THE POWER OF DESIGN. c 0 M PETI TO RS "

With our pocketwear, we
showcase the power o) |
design and the impact of.
choigesywhen valuing
‘better’ over ‘more’

5 A FUTURE B2C COMMUNICATION
VISION WITH IDEAS TO INSPIRE
QILEMMA [)F THEMUNTH “
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THE POST-PURCHASE MAILING WAS DESIGNED

USING THESE CRITERIA AND ALSO SERVED AS
A MEANS TO VALIDATE THE CRITERIA
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