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The Blue Tulip Awards is a year-
round innovation awards aiming to
find the most innovative innovations in Benelux
area. It was previously named as Accenture
Innovation Awards for 12 years, which was
very famous and well-known among innovation
communities. This year is the first year which it
was re-branded into "Blue Tulip Awards". 3 P“_\_ NR

In the year 2020, over 600 participants joined OF RESEAR

the competition and they went through several
events: from quarterfinals, semifinals to the .& WA | LR
digital finals with the help of more than 100 , ' - ~: TN W, - S A
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up from 8 different themes.
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Even if the brand is very famous among
innovators, the branding style of Blue Tulip

Awards is very chaotic and confusing. To TORNADO IN WONDERLAND
establish a new brand look, a new brand book is CONS
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designed with a three step process: understand AWARDS AT THIS AREA
the question, define the leading principle, and < JOIN THISWILLBE
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Chong Yin Committee Dr. Calabretta, G.
Redesign the brand book of Blue Tulip Awards MSc. Bakker-Wu, S.
August 28, 2020 Jeanine Weerts

Strategic Product Design Company Accenture the Netherlands

Delft University of Technology




