Building APPA: Using Al to improve co-creation
between Dutch Designers and Chinese clients

A design tool for Orange Branding
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operate abroad, they will need a well-built brand.
However, the value of branding has not yet been
widely understood in China. Therefore, we ought
to design a method to improve this understanding. Archetype Results
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How can we improve co-creation in the brand
development process between Dutch designers and

Chinese clients? How the original algorithm works
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best aspects of Cultural Branding, Co-creating
meaningful Brands and OB’s branding approach.
The schematic for the new branding method can
be found below.

We found that AI could help in determining the
desired brand personality (in stage 3) based on
visual imagery. Using images as boundary objects
makes sure the desired personality does not get
lost in translation.

A Convolutional Neural Network was trained with
3500 images labelled with one of Aaker’s brand
personalities: Sincerity, Excitement, Competence,
Sophistication, and Ruggedness. The process of
using this algorithm is shown on the right.
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